
Overview
O F  T H E  H O M E  S E L L I N G  P R O C E S S

Whether you’re ready to sel l  or  just  start ing to ser iously think about i t ,  there’s  a 
lot  to consider — and we’re here to help you every step of  the way.  With so much 
info onl ine,  you’ve probably already started looking at  what homes in your area are 
sel l ing for  and how yours might compare.  That’s  a great f i rst  step! Take a l i t t le t ime 
to explore what’s  out there,  and when you’re ready (or  have quest ions) ,  just  reach 
out.  We’ l l  walk you through our below process,  ta lk  strategy,  and make sure you feel 
conf ident f rom start  to sold.

S H O W I N G S !
All  showings wi l l  be 
conf i rmed by you 
and potent ial 
buyers wi l l  be 
pre-qual i f ied 
by us 
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Rea c h  O u t  To  A g e n t s
Custom market ing 
plan begins with 
“pre- l ist ing” 
emai l  to al l 
agents in 
brokerage

M A R K E T I N G
C rea t e  L i s t i n g
Craft  MLS l ist ing 
to highl ight best 
features of 
your home 
and brodcast 
to onl ine 
l ist ing s i tes

P H OTO S H O OT
Hire photographer and 
talk about best 
preparat ion 
stragtegies

P R E PA R E  H O M E
Instal l  lockbox with 
extra keys 
and order 
yard s ign 
instal lat ion

WEEKLY REVIEWS
Weekly emai ls  wi l l  be 
sent reviewing 
al l  act iv i ty  on 
your home’s 
l ist ing

Internet Campaign
Social media campaign 
crafts  a story of 
your home and 
target c l ients 
and non-cl ients

“Just Listed” Campaign
Email  sent to our 
database and 
personal  messages 
sent to c l ients with 
part icular  interest

C LO S I N G  DAY
Sign the paperwork, 
hand over the keys & 
celebrate-
i t ’s  off ic ia l ly  SOLD!
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FOR
SALE

I N I T I A L M E E T I N G
Discuss 
pr ic ing, 
strategies & 
expectat ions
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M A R K E T A N A LY S I S
We’l l  provide a ful l 
market analysis, but 
encourage you 
to explore on 
your own too.
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